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“Exploring the secrets and mechanisms of nature in order to contribute to people’s health”
* Santen’s original interpretation of a passage from the Zhongyong (The Doctrine of the Mean) by Confucius

CORE PRINCIPLE

WORLD VISION

The Happiest Life for every individual,
through the Best Vision Experience

Happiness with  Vision

Source: Myopia, glaucoma, age-related macular degeneration, diabetic retinopathy, presbyopia: WHO, World report on vision/Ptosis and eyelid conditions, dry eye: Estimated by Santen.

Age-related
macular

degeneration

196 mil. Presbyopia

1.8 bil.

Ptosis and
eyelid conditions

Approx.1.0 bil.

Diabetic
retinopathy

146 mil.

Glaucoma

76 mil.

Myopia

2.6 bil.

Dry eye

Approx.1.0 bil.

Number of People Affected Worldwide



Contents

The Dimple Bottle is an eye drop 
container developed in-house after 
extensive studies of ideal shapes for 
usability. The single drop from this 
bottle symbolizes Santen’s initiatives, 
while the wave motif expresses the 
expanding contribution we want to 
make to patients around the world 
through business activities that are 
based on our CORE PRINCIPLE.

67	 Dialogue with Shareholders and Investors

68	 Financial and Non-Financial Highlights

71	 MD&A

74	 Eleven-Year Summary of Selected Financial Data

76	 Ophthalmology Market Data

77	 Stock Information

78	 Corporate Information

79	 Editorial Note

Performance  
and Key Metrics

Santen’s ValuesOur CORE PRINCIPLE is Santen’s DNA, and a constant 

reminder that Santen is here to serve patients and humanity 

as a whole. We aspire to realize Happiness with Vision by 

providing valuable products and services to patients, 

consumers, and healthcare professionals around the world.
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As a company specialized in ophthalmology, with a focus 

on the prescription pharmaceuticals business, we have 

supported the eye health of more than 50 million people 

in more than 60 countries/regions worldwide.

	 In fiscal 2023, we completed structural reforms. As 

we prepare for the next major stage of growth, we will 

continue to promote our Commercial Excellence 

framework around the world, among other initiatives.
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We are pursuing advancements in eye care. Our aim is to 

increase the number of patients we serve by tackling 

challenges not only in our existing disease areas such as 

glaucoma, but also in new areas such as myopia and 

ptosis. Moreover, we strive for reliable and transparent 

business practices and to establish an effective governance 

system, with the goal of achieving sustainable development 

for ourselves and for society.




